Destination X: Where to Next?
Traveler planning sentiments in a COVID-19 worla

How are consumers feeling about resuming one of their favorite pastimes? Amadeus asked over
8,500 leisure travelers about their feelings and expectations about when and why to go, what to do, and their
financial means as they begin to consider future travel plans. Our findings show a healthy appetite for travel

despite whatever lies ahead with COVID-19.
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For more insights and guidance, visit amadeus.com/DestinationXWhereToNext




